
 
 
 

The American Society for Pharmacology and Experimental Therapeutics 
 

Position Title: Marketing and Communications Manager 
Status: Exempt, 37.5 Hours 
Date: June 11th, 2025 
Reports to: Director of Marketing 
Location:  Rockville, Maryland/Hybrid (This is not a remote position)  ASPET is an employer in the 
following states:  Maryland, Virginia, and D.C. 
Annual Salary Range:  $80,000-$90,000 
 
Primary Function: Develops, supports, and maintains the Society’s communications efforts, including 
but not limited to, social media, quarterly magazine, email newsletter, email marketing, and online 
community to build awareness and engagement for ASPET with key constituents.  
 
Duties and Responsibilities: 

Social Media: 

• Develops and implements social media goals and plans, working with marketing team and ASPET 
strategic plans. 

• Manages and maintains ASPET’s social media platforms such as Facebook, Twitter, LinkedIn, 
Blogs, YouTube, and Wikipedia, and educates ASPET management on effective social media 
usage.  

• Plans an implements social media campaigns to increase member involvement and market 
ASPET’s activities in coordination with the marketing team.  

• Creates and seeks out new and creative social media content. 
• Manages social media calendar and plans.  
• Copyedits and proofreads social media content.  
• Tracks, analyzes and reports on social media metrics on a monthly and annual basis. 
• Sets up Google alerts and browses for web articles to re-post on social media. 
• Monitors new/changing social media platforms and technology and establishes an ASPET 

presence on other social media sites, as needed. 

Quarterly Magazine: 

• Markets The Pharmacologist, working closely with the Director of Marketing, improves visibility, 
and increases readership. 

• Coordinates production of the quarterly magazine, The Pharmacologist. 
• Works closely with The Pharmacologist production team to develop and write content, edits and 

proofreads articles, reports, publications, advertising, and other materials for content clarity, 
accuracy, consistency of message, presentation, and style.  

• Maintains production calendars and ensures that production is kept on a tight schedule.  



• Collects graphics and permissions for feature articles and other content.  
• Works closely with graphic design vendor to ensure proper layout and quality of publication and 

coordinates all communications with graphic designer.  
• Creates e-flip version of The Pharmacologist.  
• Maintains official archive of The Pharmacologist.  
• Creates email blasts for The Pharmacologist issue announcement to members.  
• Creates marketing ads, social media posts, and web content for each issue of The 

Pharmacologist.  

NewsBrief Email Newsletter: 

• Manages the monthly email newsletter, ASPET NewsBrief, including production of each issue, to 
assist member’s education and knowledge. 

• Creates and implements production timelines.  
• Coordinates with key staff members to collect content and ensures that copy is accurate.  
• Writes, edits, and proofs copy, articles, associated web pages and other materials for content 

clarity, accuracy, consistency of message, presentation, and style.  
• Designs and lays out the email newsletter using an email template to deliver a quality e-

newsletter to members. 
• Regularly reviews the NewsBrief production process, content, design, and layout and makes 

suggestions for improvement. 
• Tracks and analyzes open rates and e-newsletter metrics, and provides monthly reports.  

Email Marketing: 

• Works with Director of Marketing, other key staff members, and society leaders to create and 
design emails related to all society activities and programs. 

• Maintains internal communications calendar. 
• Tracks and analyzes open rates and other email metrics to inform more effective marketing. 
• Strategizes with Marketing team on email marketing campaigns and testing. 

Online Community: 

• Works closely with Director of Marketing in planning for and implementing an online community 
engagement platform. 

• Supports all online community efforts, including but not limited to, research, training, testing, 
and community management. 

Other Marketing: 

• Works with Director of Marketing to implement marketing campaigns for all society programs 
and initiatives.  



• Contributes and assists with the coordination of the overall marketing and communications 
plan, including working with all ASPET staff to communicate activities and opportunities to 
members and stakeholders.  

• Maintains image and photography library for marketing and communications use for web and 
print.  

• Participates in marketing team meetings to discuss, strategize and create marketing 
communications plans and improvements. 

• Assists Webmaster with web updates, content creation, and copyediting. 
• Assists with the creation of ads, flyers, brochures, and other marketing collateral.  
• Travels to Annual Meeting and other meetings as needed to market society activities.  
• Assists Director of Marketing with exhibits, packing, and other booth activities.  
• Assists Director of Marketing and/or advertising agency with advertising sales and sponsorships 
• Other duties as assigned. 

Skills and Qualifications: 

• 5+ years of progressive experience in marketing and communications. Experience developing, 
managing, and implementing effective online and electronic marketing communications, 
preferably in the non-profit sector and/or a medical/scientific association. 

• College courses with relevant work experience required. Bachelor’s degree in a related 
marketing or communications field preferred.  

• Expert knowledge of Facebook, LinkedIn, Twitter and other forms of social media, including 
Facebook Insights, Hootsuite, and other analytical tools.  

• Expert knowledge in managing the production of newsletters/magazines.  
• Knowledge in online communities, such as Higher Logic 
• Proficiency with InDesign, Photoshop, and MS Office suite.  
• Must be initiative driven and able to seek out new content, strategies, and projects to enhance 

the overall brand and marketing objectives of the organization. 
• Must have the initiative to prioritize, manage, and coordinate many assignments with tight 

timelines and budgets.  
• Must have written and oral communication, proof-reading, and editing skills. Must have strong 

attention to detail.  
• Must have the ability to create content for social media, and to think creatively and strategically. 
• Must have the ability to communicate with staff, vendors, and members.  
• Must have excellent organization and project management skills.  
• Must be able to work as part of a team.  
• Experience with Sitefinity or other Content Management Systems a plus. 
• Non-profit experience is a plus. 
• Scientific background is a plus. 
• Some travel will be required.  

 



Benefits:   
This position offers a competitive salary with exceptional benefits that include a 403(b)-retirement plan; 
paid time off; medical, dental and vision insurance plans; flexible spending account; life and short- and 
long-term disability insurance. 

 
Location:   
This position is located in Rockville, Maryland and is in walking distance to the Twinbrook Metro and on 
major bus lines. ASPET currently operates on a flexible work schedule with options for teleworking; 
some in-office time is required. 
 
Physical Requirements: 
This position is located in an office setting. It requires prolonged periods of sitting. Candidates need to 
occasionally move about inside the office to access file cabinets, office machinery, etc.   
 
To Apply: 
For more information and to apply, visit http://www.faseb.org/employment. Please send a cover 
letter with salary requirements and resume.  

To learn more about ASPET, please visit www.aspet.org   

If an accommodation is needed to complete the application process, please contact FASEB’s Human 
Resources Department at resumes@faseb.org. 

ASPET is an equal opportunity employer. All qualified applicants will receive consideration for 
employment without regard to race, color, religion, age, sex, national origin, disability status, genetics, 
protected veteran status, sexual orientation, gender identity or expression, or any other characteristic 
protected by federal, state or local laws.  
 
Reasonable accommodations may be made to enable individuals with disabilities to perform the 
essential functions. 
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